


Are your emails reaching the intended audiences? 

Email marketing is a major component of your overall 
marketing strategy, it helps you demonstrate your value 
to your subscribers. 

Join us for this session on email marketing strategies to 
help boost your open rates, click-through percentage 
and overall impact.





WHY USE EMAIL 
MARKETING?

















Here are some great sample subject lines for emails that use the fear of missing out…

1. Warby Parker: “Uh-oh, your prescription is expiring”

2. JetBlue: “You’re missing out on points.”

3. Digital Marketer: “[URGENT] You’ve got ONE DAY to watch this…”

4. Digital Marketer: “Your 7-figure plan goes bye-bye at midnight…”

5. Digital Marketer: “[WEEKEND ONLY] Get this NOW before it’s gone…”

6. Jersey Mike’s Subs: “Mary, Earn double points today only”

7. Guess: “Tonight only: A denim lover’s dream” Source: Optinmonster

Best Email Subject Lines to 
Boost Your Email Open Rates



1. Manicube: “*Don’t Open This Email*”

2. Grubhub: “Last Day To See What This Mystery Email Is All About”

3. Refinery29: “10 bizarre money habits making Millennials richer”

4. Digital Marketer: “Check out my new “man cave” [PICS]”

5. Digital Marketer: “Is this the hottest career in marketing?”

6. Thrillist: “What They Eat In Prison”

7. Eat This Not That: “9 Disgusting Facts about Thanksgiving”

8. Chubbies: “Hologram Shorts?!”

9. The Hustle: “A faster donkey”

10. Mary Fernandez: “İ a surprise gift for you! {unwrap}” Source: Optinmonster

Best Email Subject Lines to 
Boost Your Email Open Rates

Here are some great examples of curiosity inducing subject lines…





COMPELLING COPY IN YOUR EMAILS













TARGETING THE RIGHT AUDIENCE TO GROW 
YOUR LIST



Who is Your Ideal Client/Customer?

Where do they Spend their Time on Social Media?

What Is their Income Range? 

Where do they Live?

What are their Hobbies?

What Magazines/Publications do they Read?

What Kind of Cars do they Drive?

What Brand Clothing do they Wear?

Married? Single? Divorce? Kids? Engaged?







CLICK THROUGH PERCENTAGES

Click-through rate (CTR) is a measure of the percentage of clicks 
advertisers receive out of total ad impressions. "Impressions" refers 
to the number of times your ad( or email) is viewed. If your 
ad/email  has a log of impressions but no clicks, you will have a low 
CTR, which generally reduces the effectiveness of your campaigns.



1. Cut down to just the essentials. Click-through rate: 22 percent. …

2. Motivate your readers. Click-through rate: 15 percent. …

3. Include the same link multiple times. …

4. Follow-up quickly. …

5. Include a video. …

6. Announce something new. …

7. Use Buttons. Source: Constant Contact





WHICH EMAIL MARKETING SYSTEM 
IS BEST FOR YOUR COMPANY?





DRIVING TRAFFIC TO A LANDING 
PAGE TO BUILD LIST









HOW TO BUILD RELATIONSHIPS & 
SHARE VALUE WITH SUBSCRIBERS



Email “Nurture” Autoresponder 
Series after Subscriber enters 

information





When Sending 
Broadcasts/Newsletters:

 Provide Valuable Content, Discounts and 
Specials to Build the Relationship







Secret Strategy to Retarget your Email Database:









I will email you a copy of this presentation. 
Just leave me your business card with a valid 

email address on it.


